24-7 Connect will not only help convenience store supplier partners communicate
and interact better with the independent and chain c-stores operators alike but

also connect to companies around the world.

24-7 Connect will be introduced to the industry through an integrated visual
marketing campaign using:

Prime placement on CSP Daily News, cspnet.com, and all
CSPNetwork CyberConferences

Campaign of print ads in CSP Mag CSP Independent
magazine & other association publications

Additional visibility through McLane Company’s Web sites
including their virtual trade shows

Signage, brochures & demos at major industry trade shows

Go to www.csp24'7.com and begin one of the
best and most productive Web experiences
you've ever had.
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24-7 Connect Delivers:

State-of-the-art booth
appearance & robust contents

» Briefcase Feature
» Video Capability

» Built-in Search Engine

Booths organized by
key categories

Multiple downloadable
documents

A “drop your business card”
feature

Multiple product images

Booth update notifications on
CSP Daily News as well as the
24-7 Connect Web site itself

Introducing 24-7 Connect, a new virtual trade show for the c-store .
How to Buy feature with

information and links to brokers,
distributors and resellers

industry from CSP Information Group. It's a powerful online tool,
constantly updated and loaded with features to help suppliers reach
and communicate better with retailers than ever before. The most
exciting aspect is that 24-7 Connect — and the virtual booths —

will be a permanent Web site, available all year long.
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WWW.CSDPD24'7.com

Once clicked-on, visitors’ contact
information is automatically uploaded
allowing for easy follow-up

Short key messages promoting anything
from new products and promotions to
booth numbers for an upcoming brick

and mortar trade show

Easily identifiable company branding

Review product pictures, automated
slide shows, or short videos for a
true multi-media experience
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Review product pictures, automated
slide shows, or short videos for a
true multi-media experience

P | Houses key category statistics,
white papers or research from

category experts
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Members of McLane’s e-commerce site
will have a hot link for retailers who
want to buy now

Entire product catalogs or service
offerings can be found here

Detailed information and links for brokers,
distributors and wholesalers who carry the
company’s products (if applicable)

A list of the company’s special POPs
or product promotions




